


              
                
            

                  
                  
              

               
       

                
                
               

              

                 
              

  
                 

                  
               

                 
           

              

            
               

           

                 
              

                  

               
                  

                  
                 
              

   
    

              
                  
       

  
    

      



PROJECT: 7-Acre Self Storage & RV/Boat Storage 

1. Project Vision & Objectives
Primary Objective: 
Maximize usable storage and parking area within the 7-acre parcel while relocating stormwater 
management outside the parcel (on adjacent property) via easement to preserve revenue-
generating land. 

Secondary Objectives: 

• Obtain waivers for sidewalks and full asphalt coverage where feasible
• Phase development to reduce upfront capital burden
• Design infrastructure in Phase 1 to support all future expansions

DEVELOPMENT STRATEGY 
Key Planning Priorities 

1. Stormwater located off the 7-acre parcel
2. Design full buildout in Phase 1 (even if not constructed immediately)
3. Preserve expansion corridors
4. Separate entrance and exit from Febrey Rd
5. Utility design to accommodate future public water/sewer tie-in

PHASED PROJECT PLAN 

PHASE 1 – Core Infrastructure & Initial Revenue 
Units 
Objective: 

Build infrastructure for entire project + first revenue-producing units. 

Phase 1 



1. Full Site Plan Approval (Entire Parcel) 

• Engineered grading plan 
• Drainage design (entire buildout capacity) 
• SWM (off-site location finalized) 
• Traffic plan 
• Utility plan (future tie-in) 
• Lighting plan (low Kelvin, down-facing building mounted) 
• Landscape & screening plan 
• Fence & gate layout 
• Security plan (camera locations) 

 

2. Site Infrastructure Construction 

• Clearing & grading for entire parcel 
• Base stone for outdoor RV/boat parking 
• Asphalt in self-storage building areas only (if approved) 
• Entrance & separate exit onto Febrey Rd 
• Perimeter fencing + privacy screening 
• Gate system with keypad access 
• Camera system (full coverage) 
• Low-level security lighting 

 

3. Buildings (Initial Construction) 

• 10,000–20,000 sqft non-climate self-storage 
• Small office building: 

o Electric 
o Internet 
o Water (well or temporary source) 
o Septic 

• Down-facing mounted lighting on buildings 

 
 

PHASE 2 – Storage Expansion 
Objective: 

Expand revenue-producing units based on occupancy demand. 



1. Additional Non-Climate Units 

• Expand footprint using preserved corridors 
• Tie into existing infrastructure 

2. Climate-Controlled Units 

• Insulated building 
• HVAC system 
• Upgraded electrical capacity 
• Enhanced security access 

3. Covered RV/Camper Storage 

• Canopy structures 

 

Infrastructure Already Accounted For: 

• Drainage capacity 
• Electrical load (if designed properly in Phase 1) 
• Traffic circulation 

 

PHASE 3 – Public Water & Sewer Tie-In 
Objective: 

Reduce insurance, enable wash/dump station. 

1. Extend Public Mainline 

• Coordinate with municipality 
• Install fire hydrant 
• Decommission septic (if applicable) 

2. Install: 

• Outdoor auto wash station 
• Camper/RV dump station 
• Dedicated drainage tied to approved system 

 



 

PHASE 4 – Rental & Ancillary Revenue Expansion 
Objective: 

Increase per-customer revenue without major infrastructure expansion. 

Add: 
• U-Haul partnership 
• RV & Camper rentals 

 

SITE DESIGN CONSIDERATIONS  
Circulation 

• Separate entrance & exit on Febrey Rd 
• Wide turning radius for RVs 
• One-way internal flow preferred 

Security 

• Privacy fencing 
• Controlled access gates 
• Cameras  
• Low-Kelvin lighting 

 

HIGH-LEVEL TIMELINE 
 

 

Phase Duration (estimate)      Milestone 
Phase 1    12 months      Facility operational 
Phase 2    As needed      Expansion triggered by demand 
Phase 3    6–12 months      Utility tie-in complete 
Phase 4    Ongoing      Rental services launched 
   



NEXT STEPS 
 

1. CUP Approval  





































   
  

  
  

   

  

  
   

 
  

  

             
              

                
               

            
           

         
          

           
             

         
             

             
            

        

  
    

   
     

  
   

   
  



        

   
  

   
  

      

             
           

       

          
  

  

 

 
 

   

  

      
        

  
  

 

 

  

 
 

 

                         
      

                
    

    
 

                   
                  

                       
                      

                    
                

                 
                    

                
      

    
   

     



        

   
  

   
  

   

   
                   

                     
                      

                      
                     

                    
                     

                    
             

  
               

             
          

          

               
               

              
               
          

            
   
                

             
              

 

                   
                  

           

  
    

     



   
  

  
   

             
          

               
             

          

                 
                

                  
                   

                
   

                 
                 

               
              

                 
                

 

               
                   

             
           

                 
                   

                   
              

                   
               

           
       

              

              
           

  



               
                  

              
            

                
              

              
                   

               
                
            





Proposed Storage Unit Traffic Study Estimate  

Average Vehicle Accesses 

BLUF: 

The average number of vehicles accessing a self-storage facility can vary widely, but studies 
suggest about 6.5 to 7 vehicles per day for every 100 rented units. For a facility with 150 units, 
this could mean approximately 10 to 11 vehicles daily, depending on factors like location and 
type of storage offered. 

Average Traffic at Self-Storage Facilities 

Daily Vehicle Access 

The number of vehicles accessing self-storage facilities can vary significantly based on several 
factors, including the size of the facility and the type of clientele. Here are some general 
estimates: 

 Small Facilities (150 units): Approximately 3 to 6 vehicles per day. 5-10%

 Medium Facilities (400 units): Around 6 to 12 vehicles per day. 1.5- 3%

 Larger Facilities (over 500 units): Can see 48 vehicles or more daily, especially during
peak times. 10%

Factors Influencing Traffic 

1. Type of Storage: Facilities offering climate-controlled units may attract more traffic due
to higher demand.

2. Location: Urban facilities often experience more traffic than rural ones due to higher
population density.

3. Seasonality: Traffic tends to increase during weekends and peak moving seasons, such as
summer.

Traffic Generation Studies 

Addendum add 03/27/26



Traffic studies indicate an average of about 6.5 to 6.82 vehicles per 100 rented units per day. This 
figure can serve as a benchmark for estimating traffic at various facilities. ***Initial phase would 
be anywhere from 100-200 units varying in size from 5x5, 10x10, 10x15. This estimate assumes 
based off of online research that 6.5-13 cars would be accessing the storage facility daily during 
normal business hours. This does not estimate the beginning or end of the month, see “Busiest 
Times” section at the bottom of the document. 

Conclusion 

Overall, traffic at self-storage facilities is generally spread throughout the day, with peaks during 
weekends and busy moving seasons.  

 

 

References: https://www.selfstoragetalk.com/forum/general-self-storage-forums/general-storage-
chat/8381-how-many-vehicles-in-and-out 

 

Vehicle Traffic Influences 

BLUF: 

The main factors influencing vehicle traffic at self-storage facilities include location, with 
high-traffic areas attracting more customers, and the surrounding population density. 
Additionally, the time of day and days of the week can affect traffic patterns, as weekends 
typically see more renters accessing their units. 

 

Key Factors Influencing Vehicle Traffic at Self-Storage Facilities 

Location 

 Traffic Volume: Facilities located on main roads with high traffic counts (10,000 to 
20,000 vehicles per day) attract more customers. 

 Accessibility: Easy access from major roads increases visibility and convenience for 
potential renters. 

Time of Day 

 Peak Hours: Traffic tends to increase on weekends, particularly Saturdays and Sundays, 
when more renters access their units. 

 Spread of Traffic: Generally, traffic is spread throughout the day, reducing congestion at 
any given time. 



Surrounding Population 

 Demographics: The size and characteristics of the nearby population can impact demand 
for storage units. 

 Competition: The presence of other self-storage facilities nearby can influence traffic 
patterns, as customers may choose based on proximity and availability. 

Marketing and Online Presence 

 Digital Marketing: A strong online presence can drive traffic, with a significant portion 
of customers finding facilities through internet searches. 

 Local Engagement: Participation in community events and local business networks can 
enhance visibility and attract more customers. 

Facility Features 

 Safety Measures: Implementing safety features, such as bollards and clear signage, can 
improve customer confidence and encourage more visits. 

 Operational Hours: Extended access hours can accommodate more customers, leading 
to increased vehicle traffic. 

 

References: https://www.selfstorage.org/Blog/ArticleID/320/Help-the-SSA-to-Help-You-with-
its-New-Traffic-Study 

https://www.storable.com/resources/effective-strategies-to-drive-demand-for-self-storage-
facilities/ 

https://www.storageauthorityfranchise.com/post/i-m-looking-for-a-self-storage-facility-site-how-
important-is-the-traffic-count 

 

Busiest Times 

BLUF: The busiest times at self-storage facilities are typically during the first five days and 
the last five days of the month, as many customers tend to move in or out during these periods. 
Additionally, weekends can also see increased traffic as renters access their units. 

Peak Traffic Times at Self-Storage Facilities 

General Traffic Patterns 

Self-storage facilities typically experience varying traffic throughout the day. The busiest times 
are influenced by customer behavior and local patterns. 



Highest Traffic Times 

Time of Day Description 

10:00 AM - 
12:00 PM 

Late morning sees increased activity as customers visit 
to access or rent units. 

5:00 PM - 7:00 
PM 

Evening rush hour often brings a spike in traffic as 
people stop by after work. 

Saturday Generally, Saturdays see higher traffic due to weekend 
access for renters. 

Sunday Evening Sunday evenings can be busy as customers return from 
weekend trips. 

Contributing Factors 

 Weekends: More renters tend to visit on weekends, especially on Saturdays. 

 After Work Hours: Many customers prefer to visit after their workday, leading to 
increased traffic in the early evening. 

References: https://www.selfstorage.org/Blog/ArticleID/320/Help-the-SSA-to-Help-You-with-
its-New-Traffic-Study 

https://www.radiusplus.com/post/traffic-counts-are-key/ 
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